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AGE+ does not have a relevant financial relationship with a commercial interest 
whose products or services relate to the content of this educational presentation.
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AGING

IS LIVING
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Permanent demographic shift—as many 
people 65+ as under 18

Age bias—we all have it

Visualizing an age-positive community

Call to action

TODAY’S AGENDA
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WHEN YOU THINK OF AN 
“OLDER PERSON,” WHAT COMES 

TO MIND?

HOW DO YOU IMAGINE 
YOURSELF AT 80? 



Sources:  State of Oregon Employment Department, July 2024 
oregon.gov/employ RSPUB299 (07247)

PERMANENT DEMOGRAPHIC CHANGE
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Overall Population Growth
Oregon's population grew by 40% between 1993 
and 2023, compared with 30% for the U.S.

Pandemic-Driven Slowdown
There were fewer births than deaths in 2021 and 
2022 due to COVID-19, the ongoing trends of an 
aging population, and declining birth rates.

Negative Net Migration
In 2021, Oregon's population decreased for the 
first time in nearly 40 years because more people 
left the state than moved in.



Ageism refers to the stereotypes (how we think), 
prejudice (how we feel), and discrimination (how 
we act) towards others or ourselves based on age.

Ageism is the most widespread and socially 
accepted prejudice today.

- World Health Organization

Ageism is a human rights violation and the only 
discrimination that everyone experiences. 

AGEISM IS ALL AROUND US

WHAT IS IT?

7Source: World Health Organization  |  https://www.who.int/health-topics/ageism#tab=tab_1



INVISIBLE & EMBEDDED

Source: Maine Council on Aging



• We're living longer, but our views on aging, 

communities, and support systems haven't 

caught up to our new old age.

• This mindset holds us back from embracing 

aging as a lifetime journey of learning, 

growth, and health. A shift in 

perspective can transform our workplaces, 

communities, economy, and our own sense 

of self as we age.

• Embracing a new map of life will allow us 

to integrate flexibility into how we learn, 

work and live across our lifespans.

WHY THIS MATTERS

9Source: Experiences of Everyday Ageism and the Health of Older US Adults - PMC (nih.gov)

https://www.ncbi.nlm.nih.gov/pmc/articles/PMC9201677/


What Do You Think?

• Who am I? / How do I see myself?

• What is my age bias?

• How do my thoughts around age affect my work in public health?

• What other thoughts are coming up for you?

We have all internalized this bias.
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WHAT WE MEAN WHEN WE TALK ABOUT AGING

We age in many ways

Chronologic Biologic Psychologic

A lifelong, gradual process

“Normal” aging?
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• It is very difficult for older adults to learn new things.

• The term “ageism” is a relatively recent term having been coined 20 
years ago.

• Ageist attitudes typically are developed in the young adult years as we 
have increased exposure to older workers in the workplace.

• People with positive age beliefs generally live longer.

MYTH BUSTING

TRUE OR FALSE?
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• All medical schools require students to take courses in geriatrics and 
gerontology.

• The majority of people age 65+ have Alzheimer's disease.

• Older adults are frequently excluded from clinical trials.

• Living below or near the poverty level is no longer a significant problem 
for most older Americans.

MYTH BUSTING

TRUE OR FALSE?
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U
DeathDiscovery

Overwhelmed
Slump

Complexity 
& Stressors

Simplicity  
& Release

U
Discovery Death

Mastery

The Happiness CurveThe Current Narrative

HOW WE FRAME AGING

14Source: Jonathan Rauch, 2018
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Geographic 
Disparities

Immigration 
Status

Racism
Gender 

Inequality

LGBTQ+ 
Adversity

Poverty
Older Adult 
Experience

INTERSECTIONALITY OF AGEISM AND OTHER INEQUITIES

Most at risk for not experiencing the happiness curve are those experiencing multiple inequities. 
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• A slow and steady process that leads us 
to becoming our unique, individual selves.

• We become more complex, not simpler.

• “Wear and tear” take a toll on the body, 
but we learn to adapt. Healthy aging 
coexists with chronic illness. 

• Positive age beliefs -> exercise, social, 
intellectual/creative engagement -> 
positive age beliefs

• We have a life story to share.

AGE IS CHANGE

WE DO THINGS DIFFERENTLY
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• Our brains make new cells and connections 
until the day we die. It is not all loss and 
deterioration. 

• We gain new coping mechanisms. 

• We become more confident, less fearful of 
being judged.

• We focus on what really matters.

AGING IS GROWTH!

STILL EVOLVING AND MATURING BRAINS
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INTERNALIZED & INTERPERSONAL AGEISM

THE WORDS WE USE MATTER

Self-Sabotage

Negative thoughts about our own 
aging process

Falsely attributing perceived faults 
to age

Elder Speak

Talking to older adults in high, 
cutesy voices or very loud voices

Use infantilizing references such as 
“daycare” and “diapers,” or call an 

older adult “sweetie” or “cute” 
without their permission

Invisibility

Talking about an older person in 
their presence rather than 
addressing them directly

Speaking for them as if they can’t 
answer

Doing for them as if they cannot 
do for themselves
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Can you relate?
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How can we promote and support healthy aging 
in our communities?
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Jump in!
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AGE+ is Your Partner

Leadership Exchange on Ageism

Designed for executive business, organization, policy, and community leaders, 
LEA is an intensive, participatory, peer-learning leadership development 
experience. Scholarships are available.

AGE+ Consulting

As experts in aging, we help agencies and organizations working with older 
adults, their families, and communities in areas such as planning, marketing, 
and program implementation.
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https://ageplus.org/lea/
https://docs.google.com/forms/d/e/1FAIpQLSeTovegfH4RjBY0Fs7uE-SjcQ_RUdYMMYhkHht4sbWhTcW07Q/viewform
https://ageplus.org/consulting/
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• Sign up for the Oregon Healthy Aging Listserv

• Learn more about ageism and explore resources and tools from 
Changing the Narrative

• Read the Communication Best Practices guide from the Reframing Aging 
Initiative

• Stay involved and up-to-date with AGE+!

Take Action!
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https://omls.oregon.gov/mailman/listinfo/oregonhealthyaging
http://changingthenarrativeco.org/
https://www.reframingaging.org/Portals/0/pdfs/RAI-Communication-Best-Practices-Guide.pdf?ver=da8ZNWVPdW1cXco_VVokfg%3d%3d
http://www.ageplus.org/


JOIN THE MOVEMENT

Julia Brown

Community Outreach & Engagement Manager

jbrown@ageplus.org

Olivia Robinson

Community Outreach & Engagement Manager

orobinson@ageplus.org

www.ageplus.org

Championing a new vision for healthy and equitable aging for all Oregonians by 
empowering communities, linking generations and stimulating innovation to 

make longer life an opportunity, not a burden.
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